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Ameritech coins new pay phone 
program for AFD members

by Virginia Bennett
Store owners that use 

Ameritech to provide pay 
phone services are already 
aware of the quality and com
mitment to service that comes 
with the name. For over 100 
years Ameritech has been the 
leading provider of local 
phone service to more than 12 
million customers in the Mid
west. Now Ameritech has 
formed a partnership with the 
Associated Food Dealers of 
Michigan in order to offer 
that same service and quality 
to all its members at a com- 
petiive commission rate.

AFD’s endorsement of 
Ameritech means that indi
vidual business owners have 
the potential to come together 
under a larger umbrella. As a 
group we have clout!

The Ameritech/AFD pay 
phone program is a cost-free 
source of revenue for the store 
owner. This means that no 
expenses are subtracted from 
your compensation check for 
equipment, installation, repair.

local access 
charges or fraud.
Ameritech as
sumes all the 
costs associated 
with these items.

Compensa
tion is based on 
gross revenues 
not on net rev
enues (based on revenue from 
local exchange and local toll 
calls). In the case of interex
change (long distance) calls, 
compensation may be paid by 
the interexchange carrier com
pany that you select to serve 
the Ameritech pay phone.

Within the next several 
weeks all members will re
ceive more information about 
this program through the mail. 
Store owners already using 
Ameritech as their pay phone 
service will be allowed to re
negotiate their contract.

If you would like to hear 
more about this new AFD 
member benefit, call Judy at 
(810) 557-9600.

e Show
Draws Record Crowds

Over 2,700 qualified 
buyers made their way 
through the aisles o f  the 
AFD ’s annual trade show. 
This year themed "Cruise 
Into Profits, " the show was 
held April 13 and 14 at 
Burton M anor in Livonia. 
One highlight o f  the show  
was the First Annual Best 
Bagger Contest. Right, 
Jamie Kinnison shows her 
second-place-winning form.

More Trade Show photos 
and info, on pages 18 and 19.

Legislative Update

Departm ent o f  
Health and  

Human Services 
proposes strike  
forces to target 

retailers for 
tobacco sales to 

m inors
The U S. Department of 

Health and Human Services 
has developed proposed rules 
that would prevent issuing 
substance abuse grants to 
Bates that do not have an ef
fective law precluding the sale 
of tobacco to minors. As pan 
of this rule making, the depart

ment issued model state regu
lations that recommend that 
the states “enforce the law us
ing both random and targeted 
unannounced inspections of 
both over-the-counter and 
vending machine outlets."
The agency recommends that 
the costs of these “sting" op
erations be recouped by re
quiring licensing fees of retail 
and wholesale grocers who 
sell tobacco products. In addi
tion. the department called for 
publishing the names of “vio
lators' (those retailers caught 
by this form of government 
entrapment) in the local press.

More Update, page 12
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Big Chief. 
Big value.
Value —  that's the big idea for 

consumers in the '90s It's also a 

business concept that you deserve 

and your business needs. Monitor 

Sugar Company’s  staff of dedi

cated service specialists offers you 

outstanding value with every bag 

of Big Chief brand sugar.

Every time you stock Big 

Chief brand products, you'll work 

with service specialists who listen 

to your concerns and meet 

your needs. That's because 

Monitor Sugar is. .

Big On Service —  Monitor's 

service specialists are company- 

trained professionals who care 

about your business They under

stand the industry and are able to 

help you develop effective and 

creative sales strategies. 

Big On Success —  

Monitor Sugar service specialists 

have always been —  and will 

continue to be —  right there in 

your store when you need them.

Our goal is to help you achieve 

increased sugar sales that will add 

to your success

When value really counts, you can 

count on Monitor Sugar's 

service specialists. 

So when you're thinking big, 

think Big Chief sugars.
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CHAIRMAN’S REPORT

Sorry for your inconvenience, 
we are now computerized

By Nabby Yono
AFD Chairman o f the Board

Tell me if I’m 
wrong, but some
times it seems that 
the faster we go, 
the more behind 
we get. Technology 
is steaming along, 
with new computer 
programs and 
equipment each time you turn around; 
and that’s great. I just feel that in or
der to keep up, we must spend a great 
deal of time relearning how to operate 
our businesses.

Every year computer companies 
introduce newer, more powerful com
puters and new programs designed to 
give us more information so that our 
business decisions are easier to make. 
However, keeping abreast of these 
new programs and systems is a job in 
itself!

A good example of technology that 
is both helpful and a hindrance at the 
same time is our scanning system.
No one will argue that scanners are 
important. In addition to speeding up 
the check-out process, they also pro
vide us with valuable statistics that 
can tell us the buying habits of our

customers and show us what items 
don’t sell. However, scanners are 
certainly not without fault. With a 
typical grocery store handling over 
20,000 items, changing scanner 
prices is a full-time job!

Grocery store scanners have re
ceived a great deal of negative pub
licity of late, thanks in part to the 
media. What the press doesn’t real
ize is that when you must keep track 
of the prices of 20,000 items, mis
takes will occur.

There are 17 flavors of Rice-A- 
Roni. When they are put on sale, all 
must be marked down. Miss one and 
you’re in trouble with your custom
ers. Conversely, when the sale is 
over, we must change all the prices 
again or risk losing profits. But Rice- 
A-Roni is not the only product like 
this. Many items come in a large as
sortment of flavors and varieties. 
Frozen entrees, ice cream and soft 
drinks are a few prime examples.

It is frustrating sometimes because 
we have become reliant on new tech
nology and in many respects couldn’t 
go back to the way we did business 
20 years ago. Still, we must all re

member that computers and scanners 
do not take the place of hard work and 
attention to detail. If we understand 
this, we can use these ever-evolving 
tools of technology to our advantage, 
making us better grocers.

T obacco products license
By now most of you have received 

an application for a Tobacco Products 
License. The form looks ominous and 
is confusing. However, for most of 
you I have good news. You can send 
it back.

This license is required mainly for 
wholesalers, transporters and vending 
machine operators, which excludes 
most AFD retail members. If you ac
quire products from sources that are 
not licensed in Michigan then you 
may have to obtain a tobacco products 
license.

If all tobacco products you stock 
are purchased in Michigan, send the 
incompleted form back to the Depart
ment of Treasury. Note on the form 
that all your stock is purchased tax 
paid for over-the-counter sales. If you 
have questions, please call Joe Sarafa 
at the AFD (810) 557-9600.

Statement of Ownership

The Food & Beverage Report 
(U SPS  082-970; IS SN  0894-3567) is 
published monthly by the Associated 
Food Dealers at 18470 W. 10 Mile, 
Southfield, Ml 48075. Material con
tained within The Food & Beverage 
Report may not be reproduced without 
written permission from the AFD.

P O S T M A S T E R :  Send  address
changes to Food & Beverage Report, 
18470 W. 10 Mile, Southfield, M I 48075.

A D V ER T ISER S: For information on 
advertising rates and data, call AFD, 
Ray Amyot. 18470 W. 10 Mile. South- 
field, Ml 48075, (810) 557-9600 or 
(517)386-9666.

AFD  works closely with the following 
associations:

The Grocery Zone By David Coverly
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Nutrition Labeling
Espy announces final rule on safe 
cooking/handling labels for meat 

and poultry

Agriculture Secretary Mike 
Espy recently released a final rule 
mandating safe cooking and 
handling labels for all not-ready- 
to-eat meat and poultry products.

The final rule will mandate that 
all raw or partially cooked ground 
meat and poultry must have the 
label by May 22 (60 days from 
publication of the rule, which was 
March 23) and all other not- 
ready-to-eat meat and poultry 
products must have the label by 
July 6.

“The safe cooking and handling 
labels will help provide essential 
health and safety information to 
consumers,” said Espy who an
nounced his support for mandating 
labels when he came to office last 
year. “Hopefully, the 20 years of 
debate regarding this simple but 
vital label is over.

“I applaud those who are volun
tarily using this label. They 
recognize its importance and what 
it can do to help and educate 
consumers.”

The labels were to be mandated 
nationwide on Oct. 15,1993, but a 
motion from four industry groups 
for an injunction was granted on 
Oct. 14 by a U.S. district judge in 
Austin, Texas. The judge stated 
that there was no cause for an 
expedited rule-making process 
since E. coli 0157:H7 outbreaks 
are isolated and separate. The 
judge stated that he believed the 
outbreaks o f food poisoning 
attributed to E. coli 0157:H7 
occurred primarily in fast food 
chains and were isolated geo
graphically.

The USD A has argued that 
illnesses and deaths attributed to 
E. coli 0157:H7, as well as other 
pathogens such as salmonella, 
have occurred all across the nation 
and have not been limited to fast 
food chains.

The plaintiffs in the case were 
the National American Wholesale 
Grocers Association/Intemational 
Foodservice Distributors Associa

tion, the National Grocers Asso
ciation and the Texas Food Indus
try Association.

The message on the label is 
similar to the proposal by the 
secretary last year and opposed in 
the lawsuit.

The label notes that some food 
products may contain bacteria that 
can cause illness if  mishandled or 
cooked improperly. The label 
further notes that raw meat and 
poultry should be: refrigerated or 
frozen and thawed in a refrigerator 
or microwave; kept separate from 
other foods and working surfaces 
while utensils should be washed 
after touching raw meats; cooked 
thoroughly; and refrigerated 
immediately or discarded.

“As we move our meat and 
poultry inspection systems to 
science-based systems and as we 
learn how to better detect harmful 
bacteria in the m eat and poultry 
supply, we must keep the con
sumer aware about safe cooking 
and handling procedures,” said 
Espy. “I want to emphasize, 
however, that this label does not 
affect our continuing responsibility 
to improve the meat and poultry 
inspection systems.”

The message on the label was 
also the theme o f a radio public 
service announcement produced 
by USDA featuring the parents of 
a child who had died due to 
E. coli 0157:H7 last year in Wash
ington state. The public service 
announcement, one part o f an 
extensive public education cam
paign, was sent to 1,000 radio 
stations around the nation.

In addition to safe cooking and 
handling labels, after July 6,
USDA will require nutrition 
labeling on processed meat and 
poultry products such as chicken 
franks and corned beef. Non-meat 
and poultry products regulated by 
the Food and Drug Administration 
must have nutrition labels after 
May 8 to comply with the Nutri
tion Labeling and Education Act.
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TRY THE GREAT NEW TASTE
OF

CANADA DRY. 
DIET GINGER ALE

WITH 
3 PROOFS 

OF PURCHASE.
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FROM DETROIT 7UP
YOUR TOTAL BEVERAGE COMPANY.

D ISTR IB U TO R S FOR:
Canada dry Ginger Ale & Mixers 

R.C. Cola Clearly Canadian
Sunkist Evian Spring Water

Hires Root Beer La Croix Sparkling Water 
Hawaiian Punch Mistic Natural Sparkling Juices



Legislative Profile

O’Riley named Business 
Ombudsman

M argaret O ’Riley, formerly 
executive director o f  the Em ploy
ers Unem ploym ent Compensation 
Council, took over as the new 
Michigan Business Ombudsman 
on Jan. 31. She succeeds Judy 
Miller who resigned from  the 
position last Fall.

O ’Riley is no stranger 
to the job , having previ
ously served on the 
business om budsm an’s 
staff in 1989 and 1990.

“We are very pleased 
that someone of 
M argaret’s ability and 
experience is available 
to help us,” said Jobs 
Commission CEO Doug 
Rothwell. “She knows the issues 
and the people and she has an 
outstanding record o f service to 
the business community.”

O ’Riley said that the 
om budsm an’s jo b  has been revised 
and expanded now that the office 
has been m oved from  the Com 
merce Departm ent to the Jobs

Commission. “In the past, the 
office spent most o f  its time going 
to bat for individual companies,” 
she said. “We will still do that.
But we also need to think of ways 
to better leverage staff time. So 
increasingly, we will be looking 
for problems that affect a great 

many businesses and 
figuring out ways to 
solve them.”

Both Rothwell and 
O ’Riley stressed that the 
Jobs Commission still 
solves problems for 
individual business. “If 
you are having a problem 
we still want to hear 
about it,” Rothwell said. 

“Our new account management 
teams will do more of the indi
vidualized problem solving. The 
Om budsm an’s office mission now 
is to change the policies that create 
the problems.”

To reach the ombudm an’s 
office, call (517) 373-9808.

Letters
Dear AFD:

I would like to take this oppor
tunity to thank you for taking an 
interest in promoting National 
W eights/Measures Week.

I am in receipt of a copy of the 
article “Weights and Measures; 
Keeping Balance in the M arket
place” as it appeared in the March 
1994 Food and Beverage Report.

On behalf o f the Department of

Agriculture, we greatly appreci
ate your support in promoting 
our W eights/M easures inspec
tors during National Weights/ 
Measures Week.

Sincerely,
Dennis Ross, Coordinator 
National W eights/Measures 
W eek

Are You Up To Par? 
Then Grip It & Rip It!

The Shotgun Sounds...
288 Eagle Bound Golfers Start The Scramble!

Call Danielle, AFD Special Events Director, To Reserve Your Foursome at (810) 557-9600. Call Today!
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Wholesale Profile

DCI provides “cutting edge” service and equipment
by Virginia Bennett

When Fausto Antoniolli started 
Detroit Cutlery Rental Service in 
1956 he was already the second 
generation to provide (rent) cutting 
tools to the supermarket and 
restaurant industry. It is likely that 
he would be amazed at the direc
tion the small company has taken.

DCI Food Equipment Inc., as 
the company is now known, is one 
of the largest companies o f its type 
in the United States. Still able to 
offer its customers services includ
ing sharpening and renting of 
cutting edges, DCI today also sells 
a large variety o f food processing 
related supplies and new and used 
equipment. W hile the growth of 
the company would render it 
unrecognizable to its founding 
fathers, they would be proud that 
their family reputation for cus
tomer service is still being main
tained.

Current DCI president, Remo 
Antoniolli, is the third generation 
to work in the food service indus
try. He joined the company in 
1978, when it was called Detroit 
Cutlery, purchasing an equal share 
from his father and other partner, 
Italo Binelli, creating an even 
three-way partnership.

In 1983 Detroit Cutlery faced a 
severe crisis with the untimely 
death o f Fausto Antoniolli. At this 
time it was important to reevaluate 
the responsibilities o f the remain
ing two partners. Remo took 
charge o f the administrative and 
marketing functions while Italo 
became responsible for production 
and quality control.

This same year provided the 
opportunity to purchase an existing 
22,000 square foot building. For 
two years Detroit Cutlery used this 
space for warehousing, as it pre
pared the building for the move of 
the remainder of its operations.

The addition of this space 
allowed Detroit Cutlery to make 
available more products on a very 
timely basis. It was also seen fit at 
this time to change the company’s 
name to DCI Food Equipment 
Incorporated, to better typify the 
new marketing goals and product 
mix of the company.

In the summer of 1985 all DCI 
operations were moved to the new 
location and a new era began.
Like no other company, DCI could

now provide a 
broad spec
trum o f ser
vices to its 
customers, all 
under one 
roof. Through 
the direction of 
Italo Binelli, 
the most 
modem grinding system o f cutlery 
and knives and plates was in
stalled, guaranteeing its customers

high quality work 
as well as prompt 
service. To this 
date DCI com 
mands the respect 
o f knife grinders 
worldwide.
DeCut, Inc. 
another venture, 
founded in 1979, 

was created to manufacture cutlery 
to supply the needs o f Detroit 
Cutlery and other small businesses

John Baritche, Bob Leavenworth, 
Remo Antoniolli, Russ McClarren, 

and Walter Collins

like it throughout the United States 
and Canada. DeCut continues its 
expansion today. 1986 brought 
DCI another opportunity. The 
company purchased Lanola Inc. 
which was a casing capping 
company. This gave DCI another 
service to make available to its 
ham and luncheon m eat producer 
customers.

The remarkable growth o f the

See DCI, page 9.

S i nce  1906

Q u a l i t y
Y o u  C a n  T a k e  S t o c k  I n

At M ich igan  S u g a r  C o m p a n y , 
w o k n o w  th a t w h a t y o u  s to c k  
on your sh e lv es  reflects your entire 
b u s in ess  philosophy. That's w hy qual
ity is so  im portant to you ... and  to us.

For 88 years, w e have b een  provid
ing quality  in ev e ry  w ay  w e know  
how  ... through our serv ices , d ep en d 
ability. advertising support -  and m ost 
im portantly our top-of the-line sugar 
products.
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BUSINESS OWNERS -

INCREASE
YOUR
PAYPHONE
PROFITS!!!

• State-of-the-art Phone 
Technology

• Looks and Operates 
Like Bell Phones

• Fully Programmable

• Remote Diagnostics

N ow  Earn Profits from 
Long Distance, too!!!

BUY YOUR PAY PHONES FROM

MIDWEST AUTOTEL 
SERVICES, INC.

Ed Betel, Owner

1 (313) 960-3737
3160 Haggerty Rd., Suite M 

West Bloomfield, MI 48323

SPECIAL!
Buy a Pay Phone, 

and receive a

FREE
LED SIGN 

valued at $299.00

We offer our friends and  
member retailers o f the 

Associated Food Dealers 
of Michigan

QUALITY, VARIETY 
and SERVICE 

that is
MADE IN MICHIGAN!

Please call us at 
571-CHIP (2447)

Retail Profile

Faith in the city overcomes 
obstacles for Parkside Market

By Virginia Bennett
Parkside Market thrived for nearly 

10 years as the center of a bustling 
and vital community in the Conner/ 
Warren area of Detroit. Then, as the 
city changed, it became surrounded 
by the boarded-up buildings that once 
housed its customers. Parkside Mar
ket hung on precariously as huge, si
lent towers of an empty power plant 
hovered ominously over the little 
store. John Hanna’s family owned 
business appeared in jeopardy. Then, 
Parkside Market became “the little 
engine that could” of convenience 
stores. It moved to a new location.

“Old"  Parkside Market hovers under 
the electrical plant from the now 
empty Parkside Housing Project.

The market didn’t move very far 
away, only across the street, but get
ting there was an uphill climb.

As an integral part of the Parkside 
Housing Project, Parkside Market 
had leased its space from the city. 
Customers were plentiful, and in a 
way, they were provided by the city. 
Business was good. When the neigh
borhood gradually changed, Hanna’s 
customer base changed too. The 
housing project has been nearly 
empty for five years. Less than fifty 
families still live there today.
Hanna’s lease from the city ran out 
and he was forced to rent space on a 
month-by-month basis. The city 
wanted him to move out. When the 
Burger King across the street went 
out of business, John Hanna bought 
the building and began the renova
tion.

The obvious question one might 
ask is, “Why open a store in an area 
where the customer base has deterio
rated?”, but Hanna, above all, has 
faith in the city of Detroit. He has 
made a commitment to the neighbor
hood and the new store seems to be 
bringing in new customers as well as 
old friends from the previous store. 
The new Parkside Market is at 12400 
East Warren. Among the new cus
tomers are city workers, Conner/War- 
ren Chrysler workers and people who 
drive by and are attracted by the 
clean, freshly painted store with its 
wide open parking lot. The big, 
newly painted sign and double-wide 
glass doors welcome customers.

It has taken a year to secure the 
loans, transfer the licenses, get the 
building inspection, handle zoning 
problems and finalize the other legal 
documents necessary. According to 
Hanna it was a short move but an ar
duous journey. Help from the city, 
especially during the transfer between 
administrations, was minimal.

Hanna was quick to emphasize that 
he had enormous help from the AFD. 
“Mr. Sarafa helped speed up the 
transfer of the liquor license which 
made the move much easier.”

John Hanna has owned Parkside 
Market in both its locations for nearly 
11 years. Before that he owned the 
Shop N’ Save Market on Puritan and

John Hanna in his new 
Parkside Market

Prairie for thirteen years.
In addition to Hanna, Stella his 

wife and Christian, his son, work in 
the store. Another son, John, helps 
out occasionally. There are also two 
non-family full-time employees and 
one part-time employee.

Parkside Market has a lottery ter
minal and has SDD and SDM li
censes. The store also accepts WIC 
coupons and food stamps.

Hanna’s faith in the neighborhood 
is already being rewarded. Business 
has doubled in the new location. Lot
tery sales have increased. Customers 
enjoy shopping in the clean, well or
ganized store. He is proud of the new 
dropped ceiling and handsome ce
ramic floors in the sturdy building.
He is quick to mention that the store 
has a steel roof, a deterrent to crime, 
which is a major problem in the area.

The ""new" Parkside Market 
at 12400 E. Warren.

Regardless of the many obstacles 
he has had to face, Hanna keeps chug
ging along. He is committed to the 
city and has faith that being in busi
ness there will pay off.
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DCI
From Page 7.

company over the years stems 
from the ability to anticipate the 
changes in the food industry. 
During the early seventies, equip
ment sales began to be the avenue 
of expansion. As new equipment 
lines were not readily available to 
the company, it developed an 
excellent reputation for the sale o f 
used, rebuilt equipment carrying a 
warranty. W ith used equipment 
came their own food equipment 
repair service department. As 
sales increased so did Detroit 
Cutlery’s exposure and with it 
came invitations from various 
manufacturers for Detroit Cutlery 
to represent various equipment 
lines.

According to Remo, “The 
supermarket industry is in a  phase 
of experimentation that has been 
ongoing for at least 10 years. At 
DCI, we have been able to antici
pate this change and react to it.
We change to satisfy our custom-
ers."

At the current time, DCI is a 
distributor for 10 different concept 
type food processing equipment, 
supplies and service companies, 
including BIZERBA, Chester 
Fried®, Deli Gourmet® Systems, 
Electro Freeze, H.C. Duke, Exact 
Equipment, Hickory Rotisseries 
and VDK, Juice Tree®, NBI DIGI 
Scales and Printers, Perky’s ™ 
Pizza and SASI.

In addition, they represent 15 
suppliers o f products ranging from 
beverage dispensers to trays and 
platters. W hen a grocer or 
convenience store operator buys a 
DCI system they receive service 
from a designated company 
representative. This after-the-sale 
service includes pre-planning, 
installation, training and repair 
service. Two of these systems, 
Chester Fried (a complete chicken 
program) and Perky’s (a pizza 
business center) provide a com
plete approach that includes after- 
the-sale service plus packaging, 
advertising and the food product. 
These programs allow the mer
chandiser to sell his product 
without costly franchise fees.
Still, he has the advantage of a 
reliable, well-trained support team.

Each distributorship has a 
director o f operations who is 
factory trained and understands the 
equipment. DCI employees have 
an average of 10 years on the job 
which is reassuring to the cus

tomer. From planning to product, 
the DCI support system is always 
in place. They even guarantee 24- 
hour emergency service.

Five salespeople reach potential 
customers from two separate 
facilities. The main office is at 
5350 E. Davison in Detroit and the 
Grand Rapids office is at 1200 
Godfrey S.W. and services the 
western part o f the state.

For more information on the 
food service equipment and prod
ucts available from DCI Food 
Equipment Incorporated, call Remo 
Antoniolli at 1-800-899-9DCI.

Helping people plan for the future since 1925.
Martin J. Fierman, LUTCF 

Daniel L. Kanter

(810) 357-2424

100  Galleria Officentre, Suite 4 0 1 , Southfield, MI 4 8 0 3 4
Securities Offered Through Equity Services, Inc.

HEALTH CARE REFORM IS COMING. 
ARE YOU PREPARED?

A MESSAGE TO MICHIGAN'S 
SMALL BUSINESSES:
IF YOU'RE A BLUE CROSS 
BLUE SHIELD OF MICHIGAN 
CUSTOMER, YOU'RE 
PREPARED FOR REFORM.
We cover thousands of small busi
nesses. And  we're doing everything 
we can to make change easier for 
all of them. In fact when you look 
at how  we already do business, 
the proposed federal reforms may 
not seem so overwhelming.

Washington wants states to stop 
insurance companies from cutting 
people off or refusing them cover
age because they're sick. Our job 
has always been to extend bene
fits to more people.

There's a lot of talk about man
aged health care. We already cover

Michigan with the Blue Care H M O  
Network and a large and growing 
PPO. And  our Traditional plans have 
so many m anaged care features, 
they're hardly traditional any more.

Washington wants to lower 
administrative costs by switching 
from paper claims, which are 
expensive to process, to electronic 
claims, which are cheaper. Sixty 
percent of our claims are already 
electronic, and we're encouraging 
more physicians to switch from 
paper claims every day.

Financially, we're strong. Our re
serves are solid, and we’re among the 
strongest Blues plans in the country

IF YOU'RE NOT A BLUES 
CUSTOMER, THIS IS A 
GOOD TIME TO BECOME ONE.
All told, we cover 4 3  million people

and expect to continue playing a 
major role in health care under a 
reformed system.

We saw change coming and we 
prepared for it . That's the kind of 
value you get only as a Blues 
customer.

For more information about 
options from Blue Cross Blue Shield 
and Blue Care Network o f M ich
igan, call your local independent 
insurance agent or a Blue Cross 
Blue Shield sales representative.

AMERICA'S HEALTH SECURITY CARD.

Call your independent dealer 
or Judy Mansur at 

Associated Food Dealers: 557-9600

FOOD & BEVERAGE REPORT. MAY 1994.....9



Products

Win Schuler Foods 
introduces Lite Bar- 
Scheeze: Lite in fat 
and calories, heavy in 
flavor

Consumers who enjoy Win 
Schuler's Bar-Scheeze can now 
savor the zesty flavor o f  this 
legendary cheese spread— and 
consume 50 percent less fat and 
30 percent fewer calories.

To meet consum er demand and 
the trend towards lower fat food

products, Livonia-based Win 
Schuler Food has expanded its 
product line to introduce Lite Bar- 
Scheeze in popular Original 
Cheddar, Jalapeno 
and Onion flavors.

Win Schuler 
Foods realizes that 
although consumers 
want lower calories 
and less fat in their 
food products, they 
are not willing to 
give up flavor. A 1993 study by 
the Food Marketing Institute 
shows that 91 percent o f those

questioned rated taste as “very 
important” compared to a lesser 
75 percent o f the population 
which rated nutrition as “very 
important.” The same study found 

that 54 percent o f the 
population is con
cerned with fat 
intake.

Win Schuler Lite 
Bar-Scheeze has 3.5 
grams of fat and 60 
calories per serving 

compared with W in Schuler 
Original Bar-Scheeze which has 
7.0 grams of fat and 90 calories

per serving.
W in Schuler Foods Lite Bar- 

Scheeze, packaged in an 8 oz. 
easy-open white plastic container, 
joins other W in Schuler products 
including Win Schuler Original 
Bar-Scheeze and Win Schuler 
Bar-Schips. Since purchasing 
W in Schuler Foods from the 
Campbell Soup Company in 
M arch 1993, Bob Nunez and 
partner Tom Bitterman have also 
recently introduced a product line 
o f frozen appetizers including 
Meatballs in Original Barbecue 
Sauce, Grilled Chicken Chunks in 
a Thick & Rich Barbecue Sauce 
and Cocktail-Sized Smoked 
Sausages in a Mild Chili Sauce.

Introducing 
Augsburger 
Doppelbock, with 
twice the flavor of 
ordinary bocks

Doppelbock is German for 
“Double Bock.” A “Bock,” of 
course, is an especially strong, 
flavorful brew. A Doppelbock, 
then, is doubly so.

Augsburger® Doppelbock is a 
new seasonal specialty beer in the 
micro-brewery tradition. It is 
made in the time-honored German 
manner. The fermentation takes 
longer. Four different barleys are 
used in the malt.

The result is a hearty-tasting 
beer with a particularly pleasant, 
sweet, rich flavor. Its pronounced 
maltiness and mellowness come 
from the enriched brewing for
mula. The color is a deep red- 
brown.

Introduced by Strohs, Augs
burger Doppelbock is brewed in 
small batches, for a limited time 
only. As in the beer halls in which 
it is traditionally served, it will be 
available beginning in June, on a 
first-come, first-served basis.

THE MONEY 
MACHINES.

EARN OUTSTANDING PROFITS ON 
ELECTRO FREEZE SOFT SERVE,YOGURT, 

SLUSH, SHAKES, AND FROZEN COCKTAILS.

■  Choose from a complete line of high production 
single flavor, twist flavor, floor model, or space
saving countertop units.

■  Electro Freeze machines take only a small 
amount of floor space and yet generate some of 
the highest margins in the foodservice industry: 
up to 80%!

■  We offer the finest quality freezers on the 
market with proven reliability, durability,

energy-efficiency, and ease of cleaning and 
maintenance.

■  We’ll provide you with a customized cost and 
profit analysis to help you get started. What’s more, 
we’ll be happy to assist with merchandising and 
after-sale service.

■  Electro Freeze is one of the leading manufac
turers in soft serve, yogurt and slush with over a 
half-century of experience.

FO R  M O RE INFORM A TIO N, C O N TA CT YO UR LOCAL E L E C T R O  F R E E Z E  D ISTRIBU TO R.
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Products
Full line of portion control 
salad dressings and sauces

The T. Marzetti Company offers one of the nation’s broadest selections of 
portion-control salad dressings and dipping sauces to help add full value to pre
packaged salads, vegetables and fruit.

Marzetti has a wide variety of portion sizes and varieties with manufacturing 
capabilities coast-to-coast

Some of the examples of merchandising options include slaw dressing with 
pre-cut cabbage, portion pack salad dressings 
with Caesar, spinach and other pre-packaged 
salads, Veggie Dip with celery, carrots and 
other pre-cut vegetables, Apple Dip with 
apples and many other options.

For more information, please contact: Patsy 
Benincasa at Marzetti Foodservice, P.O. Box 
29163, Columbus, Ohio 43229. Or call: (614) 
846-2232. Fax: (614)848-8330.

BETTER
MADE
POTATO
CHIPS

CROSS and  PETERS C O .
DETROIT 4 8 2 1 3  •  (3 13 ) 9 2 5 -4 7 7 4

News Notes

Discriminatory
Pricing

Four supermarket companies have 
filed a lawsuit against 16 brand-name 
pharmaceutical manufacturers chal
lenging their discriminatory pricing 
practices that favor Health Mainte
nance Organizations (HMO’s) institu- 
donal pharmacies and mail-order 
pharmacies over retail pharmacy op
erations. The complaint filed by 
Albertson’s, Inc., Kroger Company, 
Safeway, Inc. and Vons, Inc. charges 
the pharmaceutical manufacturers and 
Medco Containment Services, a mail
order drug company, with violation of 
the Robinson-Patman Act. The su
permarket lawsuit is similar to more 
than 40 separate complaints that have 
been filed in recent months against 
these manufacturers’ preferential pric
ing policies that are not available to 
retail pharmacy customers.

■FMI

“Operation 
Foodbasket” 
celebrates twenty 
years

Since 1973, the Detroit Association 
of Grocery Manufacturers’ Represen- 
tatives (DAGMR) has donated tons of 
food every year to The Salvation 
Army through “Operation Foodbas
ket"

The consistency and size of the an
nual shipments has grown to become 
a vital part of The Salvation Army’s 
feeding program. "Operation Food- 
basket" was the largest single dona
tion of food and household products 
to The Salvation Army during all of 
1993. The amount of food donated is 
so large that all 16 corps are able to 
receive food.

i

When you make 
the rules, you can 
change the rules.



Legislative Update

Food stamp booklet 
will not include 

a $20 coupon
In 1992, the Food and Nutrition 

Service (FNS) sought recom men
dations regarding the inclusion of 
a $20 coupon in the $65 food 
stamp booklet. It now appears that 
FNS has canceled all plans to 
include the $20 coupon. Secretary 
Espy has determined that all states 
should initiate the Electronic 
Benefit Transfer (EBT) systems 
for food stamp processing by

1996. In lieu of this schedule, and 
the fact that the $20 coupon was 
not expected to be issued prior to 
late Fiscal 1994, the department 
determined that it would be pru
dent to avoid the start-up costs 
associated with the new coupon. 
____________________________ -NGA

The new food 
stamp law

The new food stamp law will 
replace the current definition 
which requires that a participating 
store have at least 50 percent o f its

eligible food sales in ‘staple foods 
with a new test. The new test will 
require that participating stores 
carry food in each o f the following 
four food groupings:

Dairy Products 
Breads and Cereals 
Fruits and Vegetables 
Meat/Poultry/Fish and Meat 

products.
In addition, the law requires that 

perishable products be sold in at 
least two of the four groups. A 
"perishable” is defined as an item 
that deteriorates within a period of 
two weeks. -NACS

Stepped-up OSHA 
Enforcement 

Expected Under 
New Administrator
The appointm ent o f  Joseph Dear 

as the new head o f the Occupa
tional Safety and Health Adminis
tration (OSHA) forebodes a more 
aggressive enforcement policy for 
grocers and the food industry.
Dear was confirmed by the Senate 
on Novem ber 8, and, in his first 
public statement, promised an 
expanded use o f criminal sanctions 
as a cornerstone to a stronger 

■ enforcement policy. According to 
Dear, the main points o f his new 
enforcement agenda will include: 
more criminal referrals to the U.S. 
Department o f  Justice; reinvention 
of the inspection process to more 
effectively target enforcement in 
areas where the greatest number of 
workers are at risk; streamlined 
standards-setting process that 
reduces the tim e required to set 
new OSHA standards; and promo
tion of worker management coop
eration in health and safety pro
grams. In addition, Dear promised 
that the use o f the egregious 
policy, when employers are penal
ized for each instance o f a single 
violation, will be increased “to 
punish the bad actors.” 
____________________ -NGA

Employers must file 
new health care form 

in 1995
Due to an obscure provision of 

the 1993 Budget Reconciliation 
Bill, employers will be required to 
fill out a new form in 1995 con
cerning their employee health care 
benefits. The new “H-2” form 
must be filed on the same deadline 
as the W -2 form and requires an 
employer to provide the names and 
social security numbers o f em
ployees, spouses, and dependents 
in the company health plan; the 
type of coverage (single or family) 
the employee has elected to use; 
and the period during the year that 
the coverage was in effect. The 
first filing date for the H-2 forms 
will be February 28, 1995, for 
information pertaining to the 1994 
calendar year.

The Department o f  Health and 
Human Services (HHS) and the 
Internal Revenue Service (IRS) 
will impose strict penalties on any 
employer that fails to meet the H-2 
reporting requirements. Informa
tion from the H-2 form will be 
used by HHS to help recover 
improperly paid M edicare and 
Medicaid benefits. -NACS

More Update, Page 15
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W e r e  g e t t i n g
FRESH W IT H  Y O U R  

CUSTOMERS.

N E W  F R E S H N E S S  D A T IN G  F R O M  D IE T  P E P S I. 
IT ’LL C H A N G E  T H E  W A Y  Y O U  L O O K  AT S O F T  D R IN K S .
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The best
dental plan in Michigan 
is still available to you 

for as low as $8.00 a month.
For the h ighest dental benefits 
and low est out-of-pocket costs.

Golden Dental Plans 
29377 Hoover Road 

Warren, Michigan 48093

1- 800 - 451-5918

Canadian seafood producers 
“go fish” for our business

by Virginia Bennett
“Once you try our seafood, you’ll 

be hooked.” This is the message the 
Canadian Consulate hoped to send to 
purchasing agents who recently at
tended an extravagant seafood dinner 
in downtown Detroit.

In an effort to expose 
the United States market 
to Canadian seafood and 
beverage products, the 
Canadian consulate gen
eral organized the 2nd 
Annual Seafood Trea
sures Dinner which was 
held on Wednesday,
March 30, at the Westin 
Hotel’s Riverfront Ball
room.

Consul General Anne Anne Charles, Ronald Biddle 
Charles greeted food and Chef Karl T. Peters, 
retailers and white linen 
restaurateurs and treated them to an 
evening of Canadian hospitality.
Guests were encouraged to try the Ca
nadian beer, wine, caviar and seafood, 
which was beautifully displayed dur
ing the cocktail hour.

An amazing array of courses were 
introduced by commercial officer 
Ronald W. Biddle during the five- 
course sit-down dinner which fol
lowed. Diners were introduced to

seafood products not usually known 
to the U.S. market. From Arctic 
Char and Grenadier to Skate Wing 
and Clam Cheek, the dishes were 
visually appetizing and tantalizingly 

delicious.
Westin Hotel Execu

tive Chef Karl T. Peters 
was impressed by the 
quality of the Canadian 
seafood. After receiv
ing a round of applause 
from appreciative din
ers, the chef com
mented that, “It is a 
pleasure to work with 
excellent quality prod
ucts. It makes my job 

Anne Charles, Ronald Biddle, so much easier.”
T. Peters Numerous Canadian 

suppliers provided 
products for the dinner including 
Gerry Penner who guided tastings 
of Pelee “Gold” and Pelee “Dia
mond” Canadian whitefish caviar 
and Everett de Jong of Pelee Island 
Winery who provided wine for the 
affair.

For more information on these 
Canadian products, contact Ronald 
W. Biddle, Commercial Officer at 
(313) 567-2340

CREATIVE ADVERTISING & PRINTING
For over 27 years , Nu-Ad has serviced the food industry with top quality handbills, 

circulars and inserts that bring your message to your customers with timeliness and 
style; We can also supply all of your standard business printing needs.

HIGH QUALITY • PROMPT SERVICE • COMPETITIVE PRICES

W e'd like to know you. Call for pricing information.

1 7 6 3 0  E A S T  T E N  M ILE  R O A D  • E A S T P O IN T E , M IC H IG A N  48021
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Legislative Update

We need you to 
defeat OSHA 

Expansion 
Legislation

Now is the time for you to contact 
representatives and senators and urge 
them to vote “no” on H.R. 1280, S. 
575. The Comprehensive Occupa
tional Safety and Health Reform Act 
(COSHRA) is an extensive regulatory 
expansion of OSHA and would im
pose unnecessary economic and ad
ministrative burdens on retail and 
wholesale grocers. The House is ex
pected to consider the legislation 
early this summer and the Clinton 
Administration supports the bill.

How does COSHRA affect your 
business?

• Every employer, regardless of size,
must develop a written workplace 
health and safety plan.

• Joint management-labor health and
safety committees are mandated 
for employers with more than 10 
employees.

• It mandates the development of four
new OSHA standards, including 
one on ergonomics, before the end 
of 1994 and eliminates the cost- 
benefit analysis requirement for 
new OSHA standards.

• It adds new and expanded criminal
penalties including personal 
liability for managers and supervi
sors.

• The bill greatly enhances employee
participation rights in OSHA 
enforcement, whistle-blower 
protection and refusal to work.

How to 
communicate 

with your senators 
and representative

Call the Capitol switchboard 
(202) 224-3121 and ask for his 

or her office, or write:

The Honorable (full name). 
United States Senate, 

Washington, D.C. 20510 
or

The Honorable (full name). 
United States 

House of Representatives. 
Washington. D.C. 20515

Hollywood Market founder dies
After a prolonged battle with lym

phatic cancer, John (Jay) Welch (69), 
a pioneer in the supermarket industry, 
died on April 14. Jay is the founder 
and president of Troy based Holly
wood Super
markets, 
which oper
ates five 
stores in the 
Metro
Detroit area.

The West 
Bloomfield 
resident 
graduated 
from Denby 
High School

in 1943 and immediately enlisted in 
the U.S. Navy. He saw intense action 
in both the Atlantic and Pacific the
aters of war and was honorably dis
charged in 1946.

In 1948 he started Jay’s Quality 
Market on Essex in Detroit. He sold 
the business in 1950 and started Hol
lywood Supermarket in Royal Oak. 
Through the years he guided the com
pany which now has five stores. He 
is highly respected and very well 
known throughout the entire food in
dustry.

“He will be sorely missed by us 
and the food industry has lost a great 
man,” said his brother and business 
partner William Welch.

An active member of the Associ
ated Food Dealers of Michigan for 
many years, Jay served as chairman 
of the board in 1963 and 1964.

He was a member of Forest Lake 
Country Club for over 20 years and 
the only thing Jay loved more than 
golf was his family. He is survived 
by his wife Beverly; sons Robert, 
Thomas and James; four grandchil
dren Joshua, Andrew, Jay and Kath
ryn; and his brother William. He was 
preceded in death by his brothers 
Robert and Richard.

The board of directors, members 
and staff of the AFD give their condo
lences to the family of Jay Welch. He 
will certainly be missed by all.

INCREASE YOUR SALES BY 
ACCEPTING CHARGES SALES...

Associated Food Dealers of Michigan in conjunction with Michigan Bankard Services 
(MBS) has developed an electronic data capture (EDC) program specifically designed 
for businesses like yours. Electronic data capture (EDC) is the most popular-processing 
system. Credit card transactions are authorized and captured using a small point-of sale 
terminal, which is easily connected to your standard telephone line.

You get speedy settlement and access to your funds within 24 hour along with benefits 
which include:

* 24 hour, seven days, toll-free Customer Service;
* a detailed monthly statement;
* an optional electronic printer that prints receipts and daily management options;
* customer convenience;
* larger sales.

Rated #1 by Visa and MasterCard for the 
lowest percentage of chargebacks in the U.S.!
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AFD On The Scene

Standing with Andy Ayers of American Express (in suit) are the Kallabat brothers, 
proud new owners of Treasure Foods in Detroit.

Eddie Bakal o f 7- Van Drugs gives 
all his customers great service 
and a friendly smile!

Nabby Yono, AFD Chairman, presents a reward 
check to Salim Mansour o f  Five Brothers Market 
for his efforts in helping to convict criminals 
who were robbing AFD member stores.

Jeff Mansur now works with AFD on 
special projects, including membership

Stacking it high and putting it on sale are 
AFD members (top to bottom) Alaa Naimi 
o f Thrifty Scot Market, Lou Barbat of Kit 
Kat MArket and Norman Yaldoo of 
University Food Center.
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NORTH POINTE INSURANCE 
For

LIQUOR LIABILITY INSURANCE.
• The #1 Writer of Liquor Liability in 

the state of Michigan for the 6th 
year in a row.

• Rated B+ (Very Good) by A.M. Best.

• Admitted and Approved Carrier.
• Never Assessable—No 

deductibles, Policy Fees or 
Surplus Lines Tax.

•Available through the Independent 
Agent Network with over 700 
agencies to serve you.

The Formula of AFD plus 
North Pointe Insurance Equals 

Savings, Service, and Coverage

28819 Franklin Rd. 
P.O.Box 2223 

Southfield, MI 48037-2223 
(810) 358-1171 

1-800-229-NPIC



[whafsHappening At The Michigan Lottery?

Commissioner Crandall to leave lottery to join Michigan House of Representatives
Michigan Lottery Commissioner 

erry R. Crandall
On March 24 

announced my 
resignation, eff
ective May 8, to I 

accept a position  
in the Michigan 
House of Repre-

sentatives. 
With the help

of a dedicated
staff and nearly
5,000 retailers, the Lottery has been 
able to chart many accomplishments 
during my three years as commis
sioner. During that time one of the 
oldest and most successful lotteries in 
the country posted back-to-back sales 
records in 1992 and 1993. Last year’s 
impressive sales broke the Lottery’s 
record set the previous year, returning 
$83.9 million in commissions to you, 
our retailers.

Sales have continued on an upward 
trend with the popularity of the Daily 
3 and 4 games and the launch of the 
very successful little lotto game,
‘Cash 5.’ In addition, the introduc
tion of multiple instant games have 
seen sales of those games increase 65 
percent. As a result, nearly $1.36 bil
lion in lottery revenues have been 
contributed to the state School Aid 
Fund during the past three years.

You, the Lottery retailers, played 
one of the most important roles in 
these many successes. The Lottery 
has virtually something to offer every 
player, but it’s the Lottery retailer 
who has the most impact on the sale 
of Lottery games through good cus
tomer relations, point-of-sale materi
als, in-store promotions and a knowl
edgeable, enthusiastic staff. Again, 
thank you for your continued support 
of the Lottery and your efforts to pro
mote the Lottery’s entire family of 
games.

The Lottery has several exciting 
games and promotions in store for the 
month of May. The Bureau will kick 
off spring with a Michigan Lotto and 
Cash 5 crossover promotion. In May. 
Michigan Lotto customers can try 
their luck at Cash 5 for free.

Beginning May 1 and running 
through May 28, 1994, the Lottery 
will give away a free Cash 5 ticket 
with the purchase of a $5 Michigan 
lotto ticket for a single drawing.
The Bureau is supporting this promo
tion with point-of-purchase material 
and strong radio advertising.

In addition, the Michigan Lottery 
will introduce three exciting new in
stant games. "Winner's Circle,” "Op
portunity Knocks,” and "Sports Dou
bler.

“Winner’s Circle," which goes on 
tale May 2, offers players the chance 
to win up to $3.000. Players can win 
up to three times on the "Winner's 
Circle" instant ticket. If “Your 
Horse" matches the "Winning Horse.” 
Players win the prize shown for that 
race

“Opportunity Knocks,” which goes 
on sale May 16, offers players the 
chance to win up to $5,000. If play
ers match any one or more of “Your 
Door” numbers to the “Winning 
Door” number, they win the prize 
shown below your winning door(s). 
Players can win up to five times on 
the “Opportunity Knocks” instant 
ticket.

The “Sports Doubler” game, 
which goes on sale May 30, offers 
cash prizes up to $5,000. If players 
match three like dollar amounts, they 
win that amount, or if players match

two like amounts and get a “ball” 
symbol, they win double the amount.

I’m happy to report that the 
Lottery’s new Bingo instant ticket is 
an instant success. In just the first 
week, sales reached an impressive 
$10.4 million! Players have re
sponded enthusiastically to the new 
game—that’s because Bingo is fun to 
play, it’s a great value and the game 
has lots of winners. As with all Lot
tery games, a good way to build sales 
is make sure your customers know 
about winners in your store. Keep 
winner awareness up and they’ll keep

playing!
Just a reminder—the Lottery 

kicked off a retailer incentive cam
paign in April. From April 5 through 
July 25, Lottery retailers will compete 
for cash prizes in the “Earn More in 
’94— Instantly” sales incentive pro
gram. Over 900 prizes (totaling 
$300,000) will be awarded to retailers 
who have the greatest increase over 
last year’s sales. Retailers will com
pete with retailers in their own sales 
group in their own district. Your Lot
tery sales representative has all the 
details. Good luck to everyone!

"BET YOU CAN'T EAT JUST ONE!"

For information or answers to your questions:
IN NORTHERN M ICHIGAN, CALL 1-800-776-9021 

IN THE FLINT AREA, CALL 1 -800-776-9121 
IN THE GREATER DETROIT AREA, CALL 1-800-877-2145 or 1-800-776-6021
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AFD Tenth Annual Trade Show 
A Huge Success

Teamwork is the ability to work together toward a common vision, the ability to direct individual accomplishment toward organizational objec
tives. It is the fuel that allows common people to attain uncommon results. To all the exhibitors of AFD’s Tenth Annual Trade Show - congratula
tions on a job well done!! you attracted 2,700 qualified buyers.

A special thank you to the 1994 Trade Show Committee. Your 
hard work paid off!
Ronnie Jam il, T rade Show Co-chairman
Mug & Jug
Joe O ’Bryan, T rade Show Co-chairman
7-UP of Detroit
Remo Antonioili, DCI Food Equipment
(Thanks for donating check-out counters and scales for the
Best Bagger Contest!)
Keith Hakim, Central Alarm
(Thanks for donating the JVC Surveillance Camera System as 
an incentive for preregistering!)
Gary Davis, Tom Davis & Sons Dairy 
Bob Sugarbaker, Canandaigua Wine Co.
M ark Sarafa, Frito-Lay
Keith Tipper, Tony’s/Red Baron Pizza
Romy David, Kramer Foods
Dan Moskal, Melody Foods
Mike LaFollette, The Pfeister Company
Cindy Moriconi, Kehe Foods
M att Chisholm, Stark & Company

Congratulations to the winners of the Best Booth Competition: 
1st Place - General Wine & Liquor Co.
2nd Place - Tom Davis & Sons Dairy 
3rd Place - Melody Farms

Thank you for donating raffle prizes:
Faygo Beverages
Eby-Brown
Wine Barrel Plus
Coca-Cola Bottling Co.

M ade In M ichigan  
A 6 0  Year T radition

Trade Show Co-Chairmen Ronnie Jamil of Mug & Jug, (far left) and Joe O 'Bryan 
of 7-Up of Detroit (far right) pose with happy Best Bagger winners Jamie 
K innison, J&J Foodcenter (2nd Place), Cassandra Friedl, Foodtown (3rd Place) 
and Jeff Powser, Vegas Markets (1st Place).

Thank you to the following ‘blazing’ baggers for participating in our 
First Annual Best bagger Contest:

Jeff Powser, Vegas Markets in Warren - First Place Winner
Jamie Kinnison, J&J Foodcenter in Clarkston - Second Place Winner
Cassandra Friedl, Foodtown in Clarkston - Third Place Winner
Jenny Schulte, Schotts Market in Fraser
Mark Davis, Kroger in Grosse Pointe
Darren Fijolek, Vegas Markets in Harper Woods
Jeff Browe, Danny’s Foods in Dearborn

First prize was a $750 scholarship, a shopping spree at Hudsons and a 
plaque; second and third prize winners received Hudsons’ shopping sprees 
and plaques. Powser will now compete in the Michigan Grocers Associa
tion Best Bagger Contest on August 3, 1994 at Lansing Mall. Good Luck 
Jeff!

Thank you to the following companies for their generous donations:
DCI Food Equipment - check-out counters and scales 
Spartan Stores Inc. - groceries

Thank you judges:
Bill Viviano, Marks Sales & Marketing 
Jerry Urcheck, Menczer & Urcheck P.C.
Andy Ayers, American Express

Also, a big thanks to Keith Hakim from Central Alarm for acting as 
timer. _______________________________________________________
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Trade Show Pics

ZERO % INTEREST • ZERO DOW N  
12 MONTHLY PAYMENTS -

$226.00 x 12 = $2,712.00
IT'S YOURS.

FOUR CAMERA "QUAD" VIDEO SYSTEMS
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Crime Alert

Employee theft ranked #1 cause of retail store shrink
Retail shrink rises 23% in nation ’s supermarkets

Retail shrink—untraceable 
losses—were up 23 percent in 1993 
in the nation’s supermarkets. For 
the average food retailer, losses 
from shrink amounted to about 
twice the average store’s total prof
its for the year, according to the just 
released 1993 National Supermar
ket Shrink Survey sponsored by the 
National Grocers Association.

The findings, based on the re
sponses from more than 2600 su
permarkets in 42 state make this 
one of the largest surveys of this 
kind ever produced, and marks the 
second year in a row of double digit 
increases in shrink losses for the 
nation’s food retailers.

Conducted by LAM consulting, 
of Springboro, Ohio, the survey 
showed average shrink at 2.09 per
cent of store sales. For the fifth 
year in a row, employee theft led 
the cause of shrink, accounting for 
56 percent of all shrink loss, ac

cording to Larry Miller, president of 
LAM consulting.

Shoplifting, the second leading 
cause of shrink, account for 24 per
cent of shrink. Delivery errors and 
theft caused 10 percent of reported 
shrink, and the remaining 10 percent 
of shrink was caused by accounting 
and pricing errors, and damage.

According to Miller, retailers are 
using automation and employee 
training to combat these severe 
losses. Where corporate manage
ment is committed to increasing 
profits by reducing shrink losses sig
nificant profit gains were noted.

Topping the list of automated 
tools sighted by retailers as most ef
fective in reducing losses were; au
tomated delivery receiving systems, 
automated cashier performance 
monitoring systems, and closed cir
cuit camera systems. “Still, the best 
automation is only part of the solu
tion,” says Miller. “Retailers must

create a corporate culture in which 
first employees don’t want to steal, 
and second, don’t believe that they 
will be successful if they do steal.” 
Following the effective use of auto
mated programs were formal proce
dures and policies that organize and 
discipline employee job perfor
mance. “Formal written policies are 
the ‘mortar’ that holds the building 
blocks of automated processes to
gether, and makes them work to 
their fullest.”

The single most effective and 
cost effective technique to combat 
shrink is an Automated Cashier Per
formance Monitoring System that 
combines state-of-the-art knowledge 
based technology with proactive 
employee training and counseling. 
“Overall, this combined use of tech
nology and training reduced shrink a 
full 38 percent in stores that utilized 
this process,” said Miller. Today’s 
competitive marketplace is making

it increasingly difficult to build 
profits by improving sales, but 
stores that use technology and train
ing appear to be making real 
progress building profits by reduc
ing store shrink.

“Retailers must embrace shrink. 
They must attack the causes of 
shrink everyday and recognize that 
shrink is one of the ‘last great profit 
frontiers.’ The difference between 
aggressive shrink prevention and 
passive shrink prevention is a 30-40 
percent profit improvement, and for 
many retailers that’s the difference 
between survival and going out of 
business.”

A two-decade veteran of the su
permarket industry, Miller is a na
tional speaker, consultant and au
thor. He will be presenting the find
ings of the 1993 National Shrink 
Survey at Supermarket and Retail 
Conventions throughout the United 
States and Canada. He can be 
reached at (513) 748-0713.
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JG on ECR
We recently spoke with Jim 

Garmo, vice chairman o f the Na- 
ional Grocers Association Young 
Executives Management Council,

AFD board member and vice presi
dent o f Galaxy Foods about ECR and 
ts ramifications to Michigan's retail 

Food industry.

AFD - W hat exactly is ECR?
JG - ECR stands for Efficient 

Consumer Response. It is a concept 
intended to drive unnecessary costs 
but of our business through common- 
sense reevaluation and re-engineering 
of the food industry. This is accom
plished by eliminating or reducing 
the processes that do not add con
sumer value to our products. The in
tended end result is to bring enhanced 
value to the consumer.

ECR enables each independent 
grocery store to compete more effec
tively with other retail formats. It 
also brings our industry back to a 
much more simple method of doing 
business and, at the same time, re
duces our overall costs.

AFD - How docs ECR accom
plish all this?

JG - By promoting much better 
communication between manufactur
ers, wholesalers, retailers and con
sumers. ECR also promotes substan
tial improvements in preplanning 
through the entire system. Sharing 
information at all levels of the supply 
chain will continue to become more 
and more important. With this shar
ing comes trust. In order to imple
ment ECR we must learn how to 
properly use the shared information 
to best benefit our entire industry.

AFD - How docs ECR affect our 
customers?

JG - We cannot forget to include 
the consumer in our ECR planning. 
Remember, we must sell the con
sumer what he or she wants and 
when they want it. If we don't, 
someone else will. I believe the ECR 
concept provides a great opportunity 
for the independent food stores 
around the U.S. to set themselves 
apart from their competitors through 
more creativity. Many times history 
has shown that independents have the 
capacity to take on other retail food 
formats and do the job better. That is 
the main reason that 56 percent of all 
food shipped through wholesalers 
goes primarily to independent food 
stores.

AFD - How can Independent op
erators become involved?

JG - In my view, the successful 
independent operator of the future 
will embrace ECR by having a well 
planned, well understood game plan 
that continues to evolve. As part of 
that game plan, a flexible priority list 
will be established that provides a 
continuous improvement in cost re
duction. I believe that the indepen
dent will do a much better job of us
ing all the tools and information 
available to achieve the end goal. In
volved independents will also fully

understand that the ECR concept is a 
living, breathing, ever-changing issue 
that will continue to evolve as we all 
learn what, when and how to use the 
information to our mutual advantage. 
The successful independent will be in 
agreement that they must give as 
much as they get. Mistakes will be 
made and adjustments will be re
quired on everyone’s part to move 
ahead.

AFD - W hat is the downside of 
ECR?

JG  - ECR is a huge opportunity, 
with a number of risks. I see the 
single, biggest problem with ECR is 
that we still don’t know what we 
don’t know.

Call 1-800-441-1409. 
And while you stock the shelves; 

we’ll work the phones.
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SUPPORT THESE AFD SUPPLIER MEMBERS
BAKERIES
Ackroyd's Scotch Bakery & Sausage (313) 532-1181
Archway Cookies..................   (616) 962-6205
Awrey Bakeries, Inc............................ (313) 522-1100
Continental B aking___,_______  (313)591-4132
Koepplinger Bakeries, In c ._____ ....____ 967-2020
Ovenfresh............................................. (313)255-4437
S  & M Biscuit Distributing_______   (313) 893-4747
Schafer Bakery_________   294-9166
Sunshine/Salemo..........................................  352-4343
Taystec Bakeries..................................... 476-0201

BANKS:
Comerica Bank.............................................  370-5204
First Federal of Michigan...______ _ (313) 965-1400
First o f  America—S.E.M. _________......399-5501
Greenfield Mortgage Co.......................................(313) 274-8555
Madison National B ank ____ ____ .......— 548-2900.
Michigan National Bank_______________489-9100
N.B.D .,N A .......................................... (313)225-1581
Standard Federal B ank................................   637-2543

BEVERAGES:
Absopure Water Co.............................1-800-334-1064
Action Distributing .............____ .......— 591-3232
American Brokers Association....................544-1550
Anheuser-Busch Co....................................... 354-1860
Bacardi Imports, Inc.........................   489-1300
Bellino Quality Beverages, Inc.___  (313) 946-6300
Brooks Beverage Mgt., Inc.................(616) 393-5800
Cadillac C offee................................... (313) 369-9020
Canadian Arctic Beverage................(416) 676-0201
Canandaigua Wine Co.........................(313) 379-3644
Central Distributors.............................(313) 946-6250
Coca-Cola Bottlers o f Mich. —...............— 478-2212
Consolidated Wine & Spirits.......................772-9479
Coors Brewing Co................................(313)451-1499
Don Lee Distributing, Inc................... (313) 584-7100
E & J Gallo Winery....................................... 643-0611
Easlown Distributors...........................(313) 867-6900
Everfresh Beverages..................................... 755-9500
F & M Coffee......  851-5774
Faygo Beverages, Inc.......................... (313) 925-1600
Frankcnmulh Brewery....................... (517) 652-6183
General l iq u o r ......................................................(313) 868-5100
General W ine...................................... (313) 867-0521
Great Lakes Beverage.......................................... (313) 865-3900
Hiram Walker & Sons, I n c .......................... 626-0575
House o f Seagram......................................... 262-1375
Hubert Distributors, Inc.................................858-2340
J. Lewis Cooper Co............................................... (313) 835-6400
Miller Brewing Company_________________ (414) 259-9444
Mohawk Distilled Products..............1-800-247-2982
Mr. Pure Juices......................................................(312) 379-3000
Nestle Beverages__________ _.............. 380-3640
Oak Distributing Company.......................... 674-3171
Pabst Brewing Co...........................................887-2087
Paddington C orp .................................................. (313) 345-5250
Pcpsi-Cola Bottling Group._____ _______ 641-7888
Pelitprcn, Inc.................................................  468-1402
Powers, D ist.__  „ 682-2010
R.M. GiUigan, Inc 553-9440
Royal Crown Cola................................................ (616) 392-2468
Serv-U-Matic Corporation---------------------528-0694
Seven-Up of Detroit_.....-------------------------- (313) 937-3500
Spirits of Michigan...............................................(313) 521-8847
Stroh Brewery Company..................................... (313) 446-2000
Sunlike Juice Ltd.......................... ..... (416) 297-1140
Tetley Tea Co.......................................(216) 331-4062
Thompson Beverage Co.................... (313) 439-2404
Vintage Wine Co —  294-9390
Viviano Wine Importers, Inc............ (313) 883-1600
Wolpin Company................................................. (313) 933-7150

BROKERS/REPRESENTATIVES:
Acme Food Brokerage________________ 968-0300
Ameri-Con, Inc............................................. 478-8840
Bob Arnold & Associates..— .................... 646-0578
Denha General Brokers..........  776-1610
DMAR, Inc....................  399-0950
ELC Associates___ ..... 624-5133
Hanson Faso Assoc—  354-5339
J.B. Novak & Associates 752-6453
James K. Tamakian Company.................... 424-8500
Marks & Goergens....... 354-1600
McMahon & McDonald, Inc........................477-7182
Northland Marketing.................................... 353-0222
Paul Inman Associates.......- ........................626-830C
Pfeister Company........................ (313) 591-190C
Stark & Company........................................  851-570C
UBC Hueltcman............................................296-3000
VIP Food Brokers International....... (313) 885-2335

CANDY & TOBACCO:
M  &  M M ars .............................................. 363-9231
Shemi's Candies.................................. (517) 756-3691
Wolverine Cigar Company................(313) 554-2033

CATER1NG/HALLS:
Country House Catering................. (517) 627-2244
Emerald Food Service..........................   546-2700
Gourmet House, In c......................   771-0300
Karen’s KaTe at North Valley___________ 855-8777
Nutrition Services................................................(517) 782-7244
Penna’s of Sterling........______ ....______ 978-3880
Southfield M anor  ________ ...______  352-9020
SL George Cultural Center........................... 335-8869
SL Mary’s Cultural C enter____ ...... (313) 421-9220
Taste B uds................. (517)546-8522
Tina’s Catering............................................. 949-2280
Vasscl's Banquet Hall & Catering.............. 354-0121

DAIRY PRODUCTS:
American Dairy Association..............(517) 349-8923
Bemea Food Service__________ ... 1-800-688-9478
Borden Ice C ream .............. ............... (313) 871-1900
Dairy Products o f Michigan.........................552-9666
McDonald Dairy Co............................ (517) 652-9347
Melody Farms Dairy Company___ (313) 525-4000
Milk-O-Mal......................................... (313) 864-0550
Pointc D airy ................................................. 589-7700
Stroh's lee C ream ________ (313) 568-5106
Tom Davis & Sons Dairy............................. 399-6300

EGGS & POULTRY:
Unwood Egg Company_______ ________ 524-9550

R SH &  SEAFOOD:
Taliman Fisheries.................................................(906) 341-5887
Waterfront Seafood Company......... (616) 962-7622

FRESH PRODUCE:
Aunt Mid Produce Co......................... (313) 843-0840
Detroit Produce Terminal_____...... (313) 841-8700
Sunnysidc Produce...............................................(313) 259-8947
Vitale Terminal Sales.......................................... (313) 843-4120

ICE PRODUCTS:
America’s lee, Inc..................................................(313) 491-9540
Great Lakes l e e ' ..........................................  774-9200
Midwest le e ..........................................................(313) 868-8800
Union le e .....___ ..............______ ... (313) 537-0600

INSECT CONTROL
Pest Elimination Products_____ ....______296-2427
Rose Extermination (Bio-Scrv)....... (313) 588-1005

INSURANCE:
America O n e ___________________(517)349-1988
Blue Cross/Blue Shield__________ 1-800-486-2365
Capital Insurance Group..............................354-6110
Cranbrook Group, Inc................................... 362-4640
Creative Risk ManagcmcniCorp________ 792-6355
Gadalcto, Rarasby & Assoc............... (517) 351-7375
Golden D ental......___________________  573-8118
Health Alliance P lan_________________ 552-6000
Jardinc Insurance Agency............................641-0900
Kantcr Associates........................................ 357-2424
K.A. Tappan & Assoc., Ltd------------------- 473-0011
Macaiawa EnL------J........ .................. (616) 335-9551
Marketplace Insurance.................................553-2280
Frank McBride Jr., Inc._______________ 445-2300
M iko&  Assoc.............................................. 776-0851
Mitzel Agency.............................................  773-8600
Monroc-Gcorgc Agency ........  ...489-9480
Murray, Benson, Rccchia______.... (313) 831-6562
North Pointe Insurance................................358-1171
Rocky Husaynu & Associates..................... 557-6259
Security First Insurance_________ 1-800-530-9225
SclectCare........................    637-5391
Simmerer & Company.................................776-4036
Joel Weingarden________________________ (313) 453-3636

MANUFACTURERS:
Amato Foods...................................... (313)295-3337
BUMar Foods___;......................— 1-800-654-3650
Brown & Williamson...................................350-3391
Eden Foods......................................... (517)456-7424
Groeb Farms-------- ---------------....... (517) 467-7609
Home Style Foods, Inc.......................(313) 874-3250
Jaeggi Hillsdale Country Cheese.... (517) 368-5990
Kalil Enterprises, Inc...........................................(313) 527-7240
Kraft General Foods....................—  (313) 261-2800
Michigan (Pioneer) Sugar.................................. (517) 799-7300
Monitor (Big Chief) Sugar................ (517) 686-0161
Nabisco, Inc..... .......................— ........—  478-1400
Nestle Food Company..................................380-3670
Philip Monis U.S.A......................................489-9494
Prince Macaroni of Michigan_________________  _772-0900
Red Pelican Food Products_______ (313) 921-2500

Roll Rite Corp.....................................(517)345-3434
Singer Extract Laboratory___ .......... (313) 345-5880
Tony's Pizza Service.....................................634-0606
R.J. Reynolds....................     398-6390

MEAT PRQDUCERS/PACKERS:
General Provision, Inc....................... (313) 393-1900
E.W. Grobbcl Sons, Inc_________ (313) 567-8000

. Hartig M eats______ ____________ (313) 832-2080
Hillshire Farms & Kahn’s ................ ‘......... 778-3276
Hygrade Food Products...................... (313)464-2400
Kowalski Sausage Company........... (313) 873-8200
LKL Packing, Inc._________ _____ (313) 833-1590
Metro Packing....................................(313) 894-4369
Oscar Mayer & Company..............___  488-3000
Pclkie Meat Processing...... (906) 353*7479
Smith Meat Packing, Inc................... (313) 458-9530
Swift-Eckrich......................................(313)458-9530
Thom Apple V a l l e y 552-0700
Winter Sausage Mfg., In c .........   777-9080
Wolverine Packing Company..........(313) 568-1900

MEDIA:
Arab & Chaldean TV-62 Show _________352-1343
C&G Publishing, Inc..................................... 756-8800
Daily Tribune ..........................................   541-3000
Detroit Free Press.............................. (313) 222-6400
Detroit N ew s......................................(313) 222-2000
Detroit Newspaper Agency.............. (313) 222-2512
Gannett National Newspapers.....................357-7910
Macomb Daily.............................................  296-0800
Michigan Chronicle...........................(313) 963-5522
The Beverage Journal_____ ........... (313)454-4540
WDIV-TV4......................................... (313)222-0643
WJBK-TV2.........................   557-2000
WWJ-AM/WJOI-FM___________ (313) 222-2636
WWWW-AM/FM............................. (313) 259-4323

NON-FOOD DISTRIBUTORS:
Albion Vending................................. (517) 629-3204
Gibrallcr National Corporation........(313) 491-3500
Items Galore, Inc.........................................  774-4800
Ludington News Company, Inc........(313) 925-7600

POTATO CHIPS/NUTS/SNACKS:
Better Made Potato Chips................ (313) 925-4774
Frito-Lay, Inc.....................................1-800-24FRITO
Coin' Nuts......................................................437-9831
Harbour Foods, Ltd....................................... 333-3014
Kar Nut Products Company................  541-7870
Nikhlas Distributors (Cabana)......... (313) 571-2447
Variety Foods, Inc......................................... 268-4900
Vitner Snacks____________   (313)365-5555

PR0M0H0H/ADVERT1SING:
Advo System..................... ............... (313) 425-8190
Insignia Systems............................... (612)930-8200
Intro-Markctinj —  540-5000
J.K  Kidd & Co   647-6601
J.R. Marketing-Promotions-------.....-------296-2246
News Printing_____ ...____............___.... 349-6130
PJM Graphics.................................... (313) 535-6400
Point of Sale Demo Service.........................887-2510
Safeguard Business Systems.......______   548-0260
Stanley's Advertising & Dist.............(313) 961-7177
Stephen's Nu-Ad, Inc.................................... 777-6823
T J. Graphics________________________547-7474

SERVICES:
Akram Namou, C.P.A...................................557-9030
American Express..........__............... 312-587-0701
American Maifc rs (313) 842-4000
Amcritech Pay Phone Services....... 1-800-441-1409
Bellanca, Beattie, DeLisle„........... ... (313) 964-4200
Central Alarm Signal.....--------- ...... (313) 864-8900
Checkpoint Systems........................1-800-257-5540
Christy Glass Co......................................... 544-8200
CIGNA Individual Financial Services____ 827-4400
Closed Circuit Communications................. 478-3336
Detroit Edison Company................... (313) 237-9225
Edward A. Shuttle, P.C, Attorney......___   288-2080
Follmcr, Rudzcwicz & Co., C P A .............. 355-1040
Food Industry Financial Network... 1-800-554-3675
Garmo & Co., CPA......................................737-9933
Gob's Inventory Service_____ __________353-5033
Great Lakes Data Systems...........................356-4100
Indcpendance One

Investment Group........................... 1-800-622-6864
Karoub Associates..............................(517)482-5000
Michael McKernan CPA................... (313) 459-1323
Mcnczer & Urchcck P .C , CPA ------------- 356-1620
Metro Media Associates............................. 625-0070
Michigan Bell.............................................  221-7310
Midwest Autotel------- ----------- ......------- 960-3737
Nona & Company P .C , C P A ..................... 351-1760

Pappas Cutlery Grinding_________ (313) 965-3872
Paul Meyer Real Estate O n e ....____(313) 341-4522
PDK Labs, Inc................................... (516)273-2630
REA Marketing --------------------------(517) 386-9666
Red Carpet Keim.....______ .......___ 645-5800
Sarafa Realty................................................ 851-5704
SDIS Inventory........................   (313)5264200
Southfield Funeral Home .......................   569-8080
Telecheck Michigan, Inc........................  354-5000
Travelers Express Co......................... 1-800-328-5678
Vend-A-Matic___ ______       585-7700
Whitey’s Concessions.......................(313) 278-5207

STORE SUPPUES/EQUIPMENT:
Ameri-Copy------------------------------ 1-800-888-1683
Belmont Paper & Bag Supply..........(313) 491-6550
Boffin Label Systems.......................1-800-882-51W
BrehmBroastcr Sales____________(517) 427-5858
Brinkman Safe.............................................  739-1880
DCI Food Equipment...................... (313) 369-1666
Hobart Corporation____________ (313) 697-7060
MMI Distributing.............................(313) 582-4400
Market Mechanical Services........................6800580
Michigan Bale Tie Company_____ (313) 925-1196
Midwest Butcher & Deli Supply________ 689-2255
Refrigeration Engineering, In c ...... (616) 453-2441
Statewide Food Equipment Dist......(313) 393-8144
TRM Copy Centers____________ (503) 231 -0230

WH0LESALERS/F00D DISTRIBUTORS:
All-Star Foods..................    669-0240
Bremer S ugar.................. ........... . (616) 772-9100
Cabana Foods.................. ..................(313) 834-0800
Capistar, Inc........................................(517)699-3605
Capital Distrbutors............................(313) 369-2137
Central Foods.......................... .......... (313) 933-2600
Detroit Warehouse Co........................ (313) 491-1500
EBY-Brown, Co................................. 1-800-532-9276
Epco Foods, Inc...........................   857-4040
Family Packing Distributors........................644-5353
Foodland Distributors________ ___ (313) 523-2100
Garden Foods................................. . (313) 584-2800
Gourmet International, Inc............... 1-800-875-5557
Great Lakes Home Food Service.....(517) 835-6785
H & O Distributors______________ (313)493-0011
I & K Distributing.............................. (313) 491-5930
J.F. W alker.........................................(517)787-9886
Jerusalem Foods........................... ..... (313) 538-1511
Kche Food Distributors.....................1-800-888-4681
Kramer Food Company................................585-8141
Lipari Foods..............______......____ ...» 469-0131
Maxwell Foods, Inc........................... (313) 923-9000
Mclncmey-MillcrBros..................... (313) 833-8660
Midwest Wholesale Foods.................   744-2200
Micscl/Sysco Food Service_______ (313) 397-7990
Mucky Duck Mustard Co.............................683-5750
Norquick Distributing C o................ . (313) 522-1000
Northwest Food Co. of Michigan.... (313) 368-2500
Rich Plan o f Michigan.................................293-0900
Robert D. Arnold & Assoc..........................635-8411
S. Abraham & Sons...._____.....................754-0220
Sackctt Ranch............. .......... ............ (517) 762-5049
Scot Lad Foods, Inc. .........................(419) 228-3141
Sherwood Foods Distributors.......... (313)366-3100
Slate Fair W holesale____________ (313) 893-4629
State Wholesale Grocers................... (313) 567-7654
Stephenson & Stephenson................ (906) 293-3851
Spartan Stores, fo e ......._____    ...455-1400
Super Food Services.........................(517) 777-1891
Superior Fast Foods, Inc.............................. 296-7118
Tony's Pizza Service...________.... 1-800*247-1533
Trcpco Imports................___...........------  546-3661
Value Wholesale............................... (313) 862-6900
Wholesale House.............................. (313) 846-6209
Weeks Food Corp.--- --------------- — — 727-3535
Ypsilanti Food Co-op........................ (313) 483-1520

ASSOCIATES:
American Synergistips----- ............. (313) 427-4444
Basket Case........................................ (313)831-4438
Business Dining Services............................ 489-1900
Club Cars_______________  (313)459-8390
Herman Rubin Sales Co...............................354-6433
Livemois-Davison Florist........................... 352-0081
Minnich’s Boats & Motors..............------ ..748-3400
Power House G ym .......------- .......... (313) 865-0111
Wileden & Assoc..........................................588-2358
The area code is 810fo r  above listings 
unless otherwise indicated.
I f  you are not listed or need to change your 
listing, contact M ary Cooper at AFD at 
557-9600.
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"PRODUCE " PRODUCES 
BIGGER PROFITS ! !

DOLE "VALUE ADDED" 
PRE-PACKAGED 

SALADS & 
VEGETABLES

DOLE RAISINS, 
PRUNES,

DATES, ALMONDS,
& PISTACHIOS

BRACH’S PICK-A-MIX 
& BULK CANDY

FLAVOR-FRESH 
FRUIT SALADS

SE E  YOUR PFE ISTE R SALES RE PR E SE N TA TIV E  TODAY 
FOR A LL TH E DETAILS . . .

FOR DETROIT/SAGINAW "PRODUCE ":

CONTACT JIM  CLANCY -OR- YOUR RETAIL MERCHANDISER

FOR GRAND RAPIDS "PRODUCE

CONTACT PAUL HENDRIKSEN -OR- YOUR RETAIL MERCHANDISER

YOUR FULL SERVICE BROKER
DETROIT

36300 SCHOOLCRAFT 
LIVONIA MI 48150 

(313) 591-1900 
CINCINNATI 

3660 HAUCK RD 
CINCINNATI OH 45251 

(573) 563-4444

SAGINAW 
3159 CHRISTY WAY 
SAGINAW M l 48603 

(517) 793-8100 
COLUMBUS

921 EASTWOOD DR-STE 133 
WESTERVILLE OH 43081 

(614) 899-1331

GRAND RAPIDS 
4771 50th STREET S.E. 
KENTWOOD M l 49512 

(616) 554-5300 
TOLEDO

6433 MONROE STREET 
TOLEDO OH 43560 

(419) 882-1616
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